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ABSTRACT: Giving entrepreneurship education to women in India is very important from the 
economic development point of view. Today education level of women has increased but most of 
the educated women prefer jobs over starting their own enterprise. They have immense potential, 
to become an entrepreneur, but they do not choose entrepreneurship as their career because of 
lacks of awareness, low confidence, fear of taking risk, and many more reasons. Entrepreneurship 
is indivisible part of women which needs to be extracted and promoted for economic betterment 
of nation. Higher education starts at the age of 18 to 19 year when individuals understanding and 
capabilities are enough to take risk and manage the stress of innovative practice. Hence higher 
education institutes can give the support to develop the women entrepreneurship. Therefore this 
paper focuses on the need and importance of giving entrepreneurship education to females at 
college level to create successful women entrepreneurs. 
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1. INTRODUCTION:  
Indian economic growth has been 
characterized by multifaceted development. 
Development in economy gives the clear indication 
of shifting of country from agrarian economy to 
services like business, banking and communication. 
Entrepreneurship is one of the key driver of 
equitable economic growths.   
 
According to Peter F. Drucker, 
“Entrepreneurship is neither a science nor and art. 
It is a practice. It has a knowledge in 
entrepreneurship is a mean to an end, what 
contributes knowledge in practice is largely defined 
by the ends, that is, by the practice” 
Entrepreneurship refers to the act of setting up a 
new business or reviving an existing business to 
take advantages from new opportunities. Hence, 
entrepreneurs shape the economy by creating new 
wealth and employment opportunities. 
Entrepreneurs refer to a person or a group of 
persons who possesses a certain set of qualities and 
perform a certain set of activities, which go to 
make an entrepreneur.   
 
In India, women comprise 49% of the 
population
5
. Women have made immense progress 
since last few decades. Women in India have 
contributed in each sphere of economy. We can 
find women in all fields doing their work 
successfully and making their mark. 
Entrepreneurship is one area where women are 
trying to create their mark, and are contributing to 
the development of the economy.        
 
According to Kamala Singh “A women 
entrepreneur is confident, innovative and creative, 
capable of achieving economic independence 
individually or in collaboration generates 
employment opportunities for others through 
initiating establishing and running an enterprise by 
keeping pace with her personal, family and social 
life”. The qualities that are required to become 
successful entrepreneurs are posed by the women. 
Women have the capability to handle her personal 
social and family life but, need to realize this and 
this realization can be through entrepreneurship 
education. 
 
 Pandit Jawaharlal Nehru says that “When 
women move forward, the family moves, the village 
moves and the nation moves.” Nation can develop 
only when women of that country is given equal 
opportunity to take part in the development of an 
economy. 
Women are dynamic, intelligent, creative, 
imaginative, hard working, enthusiastic, innovative. 
All these qualities are important to become an 
entrepreneur, and women do posses all these 
qualities but still they fear to come in this field and 
the reasons is, lack of confidence, less motivation 
and unawareness about entrepreneurship. It is very 
important that educational institutes take the 
initiative to spread entrepreneurship education in 
women at college level. If we see in most of the 
colleges the number of girl students are more as 
compared to boys, then if colleges come up with 
various entrepreneurship program only for girls and 
at least every year minimum 3 to 4 girl students take 
entrepreneurship as a career this will surely help the 
development of women in our country at the same 
time there will be some contribution by the women 
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2. STATEMENT OF PROBLEM:  
Entrepreneurship is not only starting a 
business, it indicates the innovative practice and 
initiative of change. Entrepreneurship is not only 
earning money but also inculcating developmental 
trends in the society by putting new thoughts. 
Indian Women have inherent potential to become 
an entrepreneur. Entrepreneurship is indivisible 
part of women which needs to be extracted and 
promoted for economic betterment of nation. 
Higher education starts at the age of 18 to 19 year 
when individuals understanding and capabilities are 
enough to take risk and manage the stress of 
innovative practice. Hence higher education 
institutes can give the support to develop the 
women entrepreneurship.  
 
This paper focuses on, the need and 
importance of giving entrepreneurship education to 
females at college level to create a successful 
women entrepreneurs. 
3. LITERATURE REVIEW: 
According to Alok Kumar Rai and Medha 
Srivastava (2013)
3
, more and more women are 
taking up administration, sports etc as a career 
option. However, examples of women undertaking 
entrepreneurship activities are still limited. Despite 
the government providing substantial support and 
assistance to women entrepreneurs, the level of 
participation is low compared to their male 
counterpart. Buttner and Moore (1997)
4
, says that 
women entrepreneurship in India is primarily 
attributed to two factors i.e. pull factor and push 
factor. Pull factor are those which encourage a 
women to achieve social recognition and financial 
independence, on the contrary push factor compel a 
women to take up entrepreurship ventures. Goffee 
and Scarse (1988)
11
, says that the major support 
system for women is her family but various studies 
concluded that women entrepreneurship generally 
do not get the required support from their homes 
and are expected to fulfill all their household 
responsibility.   
 
Most of the researcher says that women 
need to be supported and motivated to come into 
the field of the entrepreneurship. As rightly stated 
by A.S.Shiralashetti (2013)
5
 in his article “women 
entrepreneurship in agricultural allied activities” 
that the economic development of India is general, 
and families of entrepreneurs in particular, is not 
possible without the participation of women which 
constitute about 48.46% of the Indian population as 
per 2011 census. 
 
All the researchers point out one fact and 
that is, the women do have all the quality to 
become entrepreneurs but they don‟t have proper 
guidance and support.  
 
4. OBJECTIVES: 
4.1.  To study the challenges faced by women to 
become an entrepreneurs. 
4.2.  To study need for giving entrepreneurship 
education to women in India. 
4.3.  To find out what initiatives colleges are taking 
to motivate and build confidence in      females 
regarding entrepreneurship 
4.4.  To suggest various activates and programmes 
colleges should take to motivate girl 
students   think as an entrepreneur and become 
an entrepreneur. 
 
5. METHODOLOGY OF STUDY 
 The paper is based on primary and 
secondary data. Primary data is collected by 
interacting with few college teachers regarding 
what step they are taking for the development of 
women entrepreneurship and their views on giving 
separate entrepreneurship education to women in 
college. Enquiries from girl students regarding, 
what will be their views if college take various 
activities for them on entrepreneurship. Secondary 
data was collected from research papers, articles, 
and internet. This study is limited to the primary 
data collected in Pune District. This paper tries 
to focus on the need of entreprensuhip education in 
higher education, for shaping and nurturing the 
future women entrepreneurs in India.  
 
6. CURRENT SCENARIO OF WOMEN 
ENTREPRENEURSHIP IN INDIA: 
Days are gone where women was consider 
as a show piece of house or where women job was 
to just to take care of her family, look after children 
and do the household work. Today‟s scenario has 
changed. Women have come out of her house to 
make her own identity. We have number of women 
entrepreneurs who has made women proud by their 
contribution to the field of entrepreneurship. Some 
of the successful women entrepreneurs are: 
1. Indra Nooyi: CFO, PepsiCo. 
2. Naina Lal Kidwai:  Group General 
Manager & Country Head – HSBC, India. 
3. Kiran Mazumdar Shaw: CMD, Biocon. 
4. Chanda Kochar: MD & CEO – ICICI 
Bank. 
5. Indu Jain: Chairperson (former), Times 
Group. 
6. Neelam Dhawa: MD, HP-India (Hewlett-
Packard). 
7. Priya Paul: Chairperson, Apeejay Park 
Hotels. 
8. Mallika Srinivasan: Director, TAFE 
(Tractor and Farm Equipment) 
9. Ekta Kapoor: JMD & Creative Director, 
Balaji Telefilms. 
10. Ritu Kumar: Fashion Designer 
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6.1. GROWTH OF WOMEN ENTREPRENEURS IN INDIA.  
     Table 1: Total number Women Enterprises in India and Selected States (Lakh Units) and       Percentage 
Change (2001-02 to 2006-07) 
     Source: Reports of the All India Census of MSME Units, Government of India. 
As per the Annual Report the Ministry of Micro, Small and Medium Enterprise (MSME), Government 
of India, the total number of women enterprises has increased from 10.64 lakh to 20.21 lakh units i.e. almost 
doubled between 2001-02 and 2006-07. Among the various states of India, those having more than 50,000 units 
of women enterprises include: the southern states of Kerala, Tamil Nadu, Karnataka and Andhra Pradesh, in the 
west, Maharashtra and Gujarat, in the north Uttar Pradesh and Punjab, in the east West Bengal and Odisha and 
in the central part Madhya Pradesh. In terms of percentage increase in the number of units during this period, 
West Bengal, Tamil Nadu, Karnataka, Odisha and Punjab have shown more than 100 percent increase while 
Kerala is not far behind.  
 
6.2.  LOCALIZATION OF FEMALE ENTERPRISE IN INDIA: 
Table 2: Localization of Female Enterprises in India (lakh units) - (2006-07) 
Localization of Female Enterprises in India 
(lakh units) - (2006-07) Enterprise 
Rural Urban All India 
Registered 1.08(50.23%) 1.07 (49.77%) 2.15(100.00%) 
Un-Registered 12.79 (70.82%) 5.27 (29.18%) 18.06(100.00%) 
Source: Reports of the All India Census of MSME Units, 2006-07 Government of India. 
In terms of localization, majority of both 
the categories of women enterprises are established 
in the rural areas. Out of 18.06 lakh un-registered 
units, 12.79 lakh (70.82 percent) are in the rural 
areas and rest 5.27 lakh units (29.18 percent) are 
located in the urban areas. In case of 2.15 lakh 
registered units the rural-urban distribution is even 
i.e. 1.08 lakh units are established in the rural area 
and 1.07 lakh units are in the urban area. 
From the above table we can find out that 
majority of women enterprise are in rural area and 
the reason behind rural area having edge over 
urban area is only because women in urban areas 
are educated but they go for professional course 
then starting their own business.  
From the table above we can make out 
that there has been a significant growth in women 
entrepreneurs but India is still lacking behind in 
women entrepreneurship according to the Global 
Entrepreneurship Survey, conducted by PC maker 
Dell and GEDI (Global Entrepreneurship and 
Development Institute), and of the 17 countries 
surveyed India ranks 16th, just above Uganda. 
Status of higher education in women in India came 
out to be lower than most countries in the world 
(Economic Times, June7, 2013). 
The Government of India has defined 
women enterprise as “an enterprise owned and 
controlled by women having a minimum financial 
interest of 51 % of capital and giving atleast 51 % 
of employment generated by the enterprise to 
women.( Masood 2011)
 1” Women enterprise 
contributes not only towards wealth generation but 
it also contribute towards the generation of 
employment. We need entrepreneurs because they 
create jobs. According to TiE (The IndUS 
Entrepreneurs, a non-profit organization, 
promoting entrepreneurship) each entrepreneur 
creates 30 jobs. 
Total number Women Enterprises in 
India and Selected States (Lakh Units) 
and Percentage Change (2001-02 to 
2006-07) Selected States  
Third Census  Fourth 
Census  
Total  









All India  10.64  20.21  89.94  2.15  18.06  
Tamil Nadu  1.30  3.57  174.62  0.54  3.03  
Kerala  1.39  2.69  93.53  0.38  2.31  
West Bengal  0.69  2.45  255.07  0.40  2.05  
Karnataka  1.03  2.12  105.82  0.26  1.86  
Andhra Pradesh  0.77  1.16  50.65  0.05  1.11  
Madhya Pradesh  0.68  1.16  70.59  0.10  1.06  
Maharashtra  1.00  1.03  3.00  0.18  0.85  
Odisha  0.38  0.92  142.11  0.02  0.90  
Uttar Pradesh  0.72  0.83  15.28  0.08  0.75  
Punjab  0.29  0.81  179.31  0.03  0.78  
Gujarat  0.53  0.80  50.94  0.23  0.57  
Women Entrepreneurship Education in Higher Educational Institutions:  Need of an Hour 
 
 
Asian Journal of Multidisciplinary Studies, 2(4) April, 2014 89 
 
6.3.  PERFORMANCE OF THE WOMEN 
ENTERPRISES: 
Table 3: Performance of the Women Enterprises 













7.14  8.14  
Gross Output  3.46  7.00  
Market Value Of 
Fixed Asset  
4.63  6.21  
Export  2.37  -  
     Sources: Report of the Fourth All India 
Census on MSME, 2006-07, Government of 
India. 
There has been improvement in the 
performance of the women led enterprises over 
time. Because of increase in gross output by more 
than 3 percent, employment generation increased 
by one percent between 2001-02 and 2006-07. The 
market values of fixed assets have also increased 
by around 2 percent. In 2001-02 the contribution to 
export was 2.37 percent which marks the presence 
of women entrepreneurs on the global platform. 
7. ENTREPRENEURSHIP EDUCATION IN 
INDIA. 
Education is an important factor in 
determining the entrepreneurial orientation in 
individuals. Entrepreneurship education is 
different from a typical business education. 
Business entry is a fundamentally different 
activity from managing a business. 
Entrepreneurship education has evolved over a 
last few years. In 1960s and 1970 
entrepreneurship was given but it was through 
training programs offered by the institutions 
which were formed by state and central 
government. In this period financial institutions 
were also giving entrepreneurship training which 
received the support of government. The 
institutions which were giving training were.   
1. Industrial estates and in common service 
facilities (like tool rooms) 
2. Training and counseling institutions 
(NISIET, SISI, TCOs, EDI) 
3. Financial institutions (SBI, IDBI, TDICI, 
RCTC) 
4. Development boards (STEPs, EDCs, and 
TBIs)  
In 80s also the same pattern of 
entrepreneurship education was followed and its 
only aim was creating self employment ventures. In 
90s with liberalization the country saw a potential 
of entrepreneurship not only as an entry level 
employment generator but also a mean of wealth 
creator. 
Since last two decades the need of 
entrepreneurship education has been felt seriously, 
so there has been entry of industry associations, 
NGOs, consultants and voluntary organizations 
into the entrepreneurship education space. This 
period saw the strengthening of the entrepreneurial 
ecosystem, with the establishment of modes of 
education that were not training based. Examples 
of such modes include: 
1. Pools like TiE, and networking events 
2. Entrepreneurship Development Cells 
(NSTEDB, AICTE, UGC) 
3. Incubators at various institutions such as:  
a. Technology Business Incubators 
(NSTEDB, at over 30 educational 
institutions)  
b. Engineering colleges (IITs, NITs, leading 
private colleges)  
c. Management schools (ISB, IIMs, leading 
private schools)  
In educational institution we find under 
Entrepreneurship Cells where number of activities 
are taken. B-School is where in entreprensuhip 
education is given. But if we see that in educational 
institutions these cells are not much active. Given 
below is a data about number of students opting out 
of placement process in various B-Schools to start 
their own entrepreneurial venture in 2009. 
The following data show the number of students 
opted out of placement process to start their own 
entrepreneurial venture: 
 
Name of Institute No. of students opted 
out of placement 
process to start their 
own entrepreneurial 
venture 
Indian School of 
Business Hyderabad 
65 
IIM Ahmadabad 11 
XLRI Jamshedpur 8 
IIM Lucknow  6 
IIM-Kozhikode  5 
IIM-Bangalore  4 
IIM Indore  2 
FMS, Delhi  2 
IMT Ghaziabad  1 
S P Jain Institute of 
Management and 
Research, Mumbai  
1 
(Table 4: Source: MBAUniverse.com, Placement 
Report 2008) 
In B-school also concentration is done in 
developing a good managers but emphasis is not 
given on creating good entrepreneurs. Even from 
table we can see that number of students starting 
their entreprensuhip venture is few. This is the 
situations of students taking up entrepreneurship as 
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a career in B-school then what will be the situation 
in college that runs traditional courses like arts, 
science and commerce. From this we can also make 
out where the girl‟s student stands if number of 
students opting for entrepreneurship is so small 
8. IMPORTANCE OF ENTREPRENEURSHIP 
EDUCATION TO WOMEN IN INDIA:   
With growth of modern civilization and 
increase in social and political activities and 
increase in the business, the society all over the 
world has realized the importance of women 
contribution in the growth and development of 
economy.  One of the factors responsible for 
creating this favorable change has been the slow 
but steady progress in women‟s education which 
is the result of gender friendly environment and its 
positive effect on business and society.  
 
8.1. WOMEN HAVE BEEN DOING WELL IN 
BOTH GENERAL AND  
TECHNICAL EDUCATION AS THE 
DATA GIVEN BELOW SHOWS:  
 
(i) The literacy rate of female as per the census of 
2011 was 65.46% as against 53.67% 
according      to the Census of 2001.  
(ii) Gross Enrolment Ratio (GER) (VI-VIII, Age 
Group- 11-14 years increased from  
      47.8% in 1991 to 78.3% in 2009-10  
(iii) GER (IX-X- Secondary Level-Age Group- 16-
18 years) – 45.28  
(iv) GER (X-XII-Senior Secondary Level-Age 
Group- 18-20 Years) – 24.46  
(v) Dropout ratio (1-X-Age Group- 6-16 Years) - 
63.88. (Year 2005-06)  
(Source: Census 2001 and 2011, and various 
Government Reports. All the figures given above 
are in percentage) 
The above data shows that although 
Literacy Rate and GER of women have increased, 
the GER shows a declining trend with the increase 
in the level of education. A sizeable fraction of 
women are participating in general education as 
well as engineering and technology, medicine, 
agriculture, veterinary science, law and others. The 
high dropout ratio is of course a matter of concern 
but not surprising as it indicates the presence of 
social evils against women and hence much is 
needed to be done to empower women. Educated 
women mostly prefer jobs over business and so we 
can find out that women‟s in medium enterprise are 
very less.  
 
8.2. PERCENTAGE OF TYPE OF FEMALE 
ENTERPRISES IN INDIA (2006-07)  
Type of 
Enterprise  
Registered  Un-Registered  
Micro  14.19  9.10  
Small  5.06  3.01  
Medium  4.21  -  
Total  13.72  9.09  
Table 5: Source: Report of the Fourth All India 
Censuses on MSME, 2006-07, Government of 
India. 
The above data shows, that there are 14.19 
percent of the registered micro units and 9.10 of 
the un-registered micro units at the all India level. 
As investment level and risk level is less for this 
units most of the women goes for micro unit. In 
the small sector women have control over 5.06 
percent of registered and 3.01 percent of the un-
registered units. Surprising is that women 
participation in medium unit is very small and the 
reason is that it require lots of investment and risk 
level is also very high. Women participation is 
seen only in the registered sector and that too 
control over only 4.21 percent of the total units. 
Only fewer well-to do women could afford to run 
such a project. Moreover they want guidance of 
government by registering the enterprise. Hence 
women participation here is low. This shows that 
women hesitate to take risk and as investment is 
high arranging finance also becomes a problem.  
  Women are getting educated; women 
literacy rate is slowly increasing but we can see 
that most of the girl students go for professional 
careers or do jobs in companies. But the number 
of girls taking entrepreneurship as career 
immediately after their studies is very less. We 
find most of the females who are entrepreneurs 
come in this field after the age of 35 years and 
most of the them come up with the reason either 
to help their family financially, or as they are  
ideal at home so wanted to start a business as a 
time pass. These are the reason why we find 
women mostly in „pappad businesses, „masala 
making businesses, „pickle making‟. 
 
8.2. VARIOUS REASONS WHICH RESIST 
WOMEN TO COME IN THE FIELD OF  
ENTREPRENEURSHIP, FEW OF THEM 
ARE: 
1. Male dominated society: Indian society is 
male dominated. Though we say that there is 
no discrimination in male and female but still, 
male is recognized as the head of the family 
and female has to respect their orders, be it a 
father or a husband. 
2. Lack of confidence: Indian women have lack 
of confidence they think that doing business is 
not their cup of tea 
3. Problem of finance: Indian women face the 
problem of finance as being a women family 
member and friends don‟t take the risk of 
investing money. Bankers, creditor, and 
financial institutions don not come forward to 
give loan as they have the mentality that giving 
credit to women borrower is risky as they think 
it is loss making business. 
4. Low risk bearing capacity: Women mostly 
don‟t want to take risk and in business you 
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have to take risk. As family members do not 
have trust in them and lack of financial support 
all this resist a women to take a risk. 
5. Lack of networking: To be a successful 
entrepreneur it is important to have a strong 
networking and women fail in this. 
6. Lack of knowledge of legal formalities: To 
start a business it is important to know all legal 
formalities to be completed and women lack in 
this. 
7. Disadvantages taken by middle men: Women 
entrepreneurs cannot run all the time from one 
place to another and hence she has to depend 
of middle men who take disadvantage of her 
trust and make their own profit. 
8. Lack of technological knowledge: 
Entreprensuhip requires change in technology 
to face the competition, and hence is very 
necessary to always have latest technology in 
production but women lack in this. 
 
There are many more reason but these are 
the few basic one. How much ever women is 
educated they do face this problem and the reason 
behind this is the unawareness among women 
about entrepreneurship. Males do have problems 
but they tackle it and overcome them easily and 
reason is their networking is strong. They have 
their family, friends to guide them to support them. 
If woman is not able to overcome these problems 
she has to be herself only because family or friends 
do not come forward to help her because they had 
first only opposed her to start a business. 
All barriers can be overcome only when 
the educational institutes takes the initiatives to 
guide girl students, to motivate them, to build their 
confidence at college level by giving 
entrepreneurship education. MBA colleges and 
various other professional colleges do take few 
activities for students relating to entrepreneurship, 
but it has been seen that students who do 
professional courses also run behind placement and 
attractive packages. Colleges that run traditional 
courses like arts, science, and commerce they give 
theoretical knowledge and less emphasis is given 
on practical knowledge. They have „Business 
Environment and Entreprensuhip‟ subject in their 
curriculum but it is totally theory based.  
Step must be taken to motivate students 
and this cannot be done by just arranging one or 
two day‟s seminars and workshops. This paper 
focuses only on women, because men get support 
from family that is financially and mentally also. 
Through strong networking they are able to get all 
the knowledge regarding starting a business. In 
India a woman starting a business is not accepted 
wholeheartedly, still people eyebrows go up when 
she talks about starting her own business and this 
is where her confidence goes down. When a 
college girl talks about starting a business after 
her education the first think even today is said by 
the parents that, right now if you want do a job 
and after marriage do whatever you want and that 
too if your husband permits you. These are the 
restrictions that a woman faces even today in this 
21
st
 century and we cannot deny this. Low 
confidence is the main and basic reason why she 
does not even think of taking entrepreneurship as 
a career. There may be debate that women 
situation are now changing, and there are many 
successful women entrepreneurs but their number 
it‟s very less. There are many women, who want 
to start their business, but they cannot because of 
fear of risk and low confidence and it is here 
where the educational institutions should play a 
vital role. 
 
9. EDUCATIONAL INSTITUTIONS CAN 
PLAY VITAL ROLE IN DEVELOPMENT OF 
WOMEN ENTREPRENEURSHIP:  
Few faculties from different colleges were 
interviewed about what activities they take for 
students on entrepreneurship; most of the college 
faculties gave the answer that they organize one 
day or two day seminars and workshops, on 
entrepreneurship development, students are told to 
put up stall to show their creativity and that‟s it no 
follow up is taken. When faculties were asked, that 
do they take any activities especially for women, 
most of them gave the answer, „NO‟. College 
which is run for only for girls there also the answer 
was same. There are colleges that take women 
entrepreneurship programmes for girl students but 
their number is also very small and even proper 
follow-up is not taken. No proper incubator is 
provided which is very important for having 
increase in educated women entrepreneur. 
 
Girls in college were asked about their 
views in taking entrepreneurship as career so most 
of the girls responded that they would like to, but 
family members will not support them. At the same 
time raising finance will be the problem and then 
the risk taking is also the problem for them. When 
they were asked that what will be their view on 
college taking any kind of entrepreneurship 
program for them for one full year. Many girls 
responded that it will really help many girls and as 
the activity is carried in college itself, convincing 
family member will also become easy. 
 
Colleges should taken initiatives to carry 
various entrepreneurship development programmes 
for girls. Entrepreneurship training organizations 
like, MITCON, MCCIA etc are there but it is not 
necessary every one approaches them. If proper 
entrepreneurship development programme is 
carried out by the colleges themselves for full one 
year especially for the final year girl students it will 
be a great help for them. 
 
Usually when a workshop or a seminar are 
conducted in colleges for both boys and girls, girls 
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students are bit shy to ask their queries, they have 
the fear that may be boys will laugh at their basic 
questions also. They feel uncomfortable to raise 
questions when mob is there or especially male 
participant are there, so it‟s important to conduct 
separate workshop and seminars for girl students. 
 
Universities should give funding to 
colleges to take such type of workshop for girls. 
Entrepreneurship Cells (E. Cell) are there in 
colleges but not much activity are taken under this 
cell. In many colleges under Entrepreneurship Cells 
one or two days workshops are taken and then 
students are told to put various stalls so that they 
can get the practical knowledge and a chance to 
show their creativity and that‟s it. No follow up is 
taken, or nothing special work is done for girl‟s 
students. These activities are just taken for 
completion of academic activity, but in realty this 
should not happen. A serious thought must be 
given. E. Cell has to be made stronger. It is very 
important to note that girls hardly get support from 
family members, so getting exposure to the field of 
entrepreneurship by themselves is not easy for 
them. Even all those who want to really take 
entrepreneurship as a career will not approach to 
various Entrepreneurship Development Training 
Institutions. Girl students have trust toward the 
colleges as well as their family will support them 
only if colleges take some kind of initiatives, 
because even families have trust in their daughter 
when colleges support them. As said early when 
more and more women come into the field of 
entrepreneurship the country can progress more. 
 
10.   SUGGESTION: 
10.1. Everyone does not have the potential to 
become an entrepreneur, so appropriate 
candidate           should be selected.  
10.2. Enrollment of maximum girls‟ students 
should be done. There should be 
proper            entrepreneurship program for these 
enrolled students for full one year.   
10.3. Girl students selected should be most 
probably from third year as it will help them as 
they          will be the pass out students.  
10.4. Proper entrepreneurship program should be 
design, so that all information right from 
which          business to be started, which business 
has opportunity for growth in coming future, how 
to          raise finance, how to face competition, 
what are the legal formality require to 
start          business, and how to sustain in business 
are given. 
10.5. Just giving guidance for one year is not 
enough, as these girls will be the first 
generation          entrepreneurs, colleges should 
guide them in their earlier stage, and proper 
incubation          should be given them at their early 
stage. 
10.6. Colleges should have tie up with some of the 
financial institutions which will help them 
to           raise finance. 
10.7. Soft skill training should be given. 
 
 
11.   CONCLUSION: 
Government should also take appropriate 
measure to promote and inculcate women 
entrepreneurship in India. Women today have lot of 
support from government and other financial 
institutions and the only think that they need is 
motivation and guidance, this work can be done 
only by the educational institutions.   Women face 
many problems while taking entrepreneurship as a 
career right from family to finance and marketing 
this problem arises only because of lack of 
knowledge and confidence. We are in the  21
st
 
century and we do say that women are working 
shoulder to shoulder with men but  this is  not 
100% true still there are some areas women has to 
still make their mark. Educational level has 
increased in women since last few years but the 
girls who are getting educated are opting for 
professional career and job oriented career. It‟s the 
college‟s responsibility to take entrepreneurship 
programs so that they can build the confidence of 
girls and motivate them to come into this field. If 
colleges give entrepreneurship education and 
training to girls students and help them to become 
an entrepreneur this will not only help girls 
personally but at the same time as they comprise 
49% of the population they will surely contribute 
towards the development of the economy plus 
indirectly the colleges will also contribute towards 
development of the economy by giving 
entrepreneurship education to women.  
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